The purpose of this study was to determine whether the primary factor of growth in the clubs of English Premier League is in the advertising rates. The analysis in this study was based on the data from the 1996/1997 season to 2012/2013 season. The subject of investigation was the clubs which belong to the Premier League in the aforementioned years, and we did research on the categories of business of the sponsors and the location of its head office. As a result, the number of main sponsors whose head office is located in Asia, especially ones from ASEAN counties, is increasing recently. Also, the number of sponsors whose business is gambling has been increasing, especially in lower ranked clubs in the league.
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